Terms & Conditions (Services)

Effective Date: 7 April 2026

Business Name: Emily B Branding
Contact Email: emilybbranding@gmail.com

1. Overview

These Terms & Conditions apply to all services provided by Emily B Branding. By engaging in
services, you agree to the terms outlined below.

2. Scope of Services

All services are bespoke and tailored to each client. The scope of work, deliverables, and timelines
will be clearly outlined prior to the start of the project. Any work outside of the agreed scope may
incur additional fees.

3. Payment Terms

A non-refundable deposit is required to secure your project booking. Work will not commence until
this has been received. The remaining balance is due as agreed. Late payments may result in
delays and additional fees.

4. Revisions

Projects include a set number of revision rounds. Additional revisions may be charged. Feedback
must be provided in a timely manner to avoid delays.

5. Client Responsibilities

Clients must provide required content, ensure accuracy, and communicate clearly. Delays may
impact timelines.

6. Timelines
Project timelines depend on client responsiveness and may be adjusted if delays occur.
7. Cancellations & Refunds

Deposits are non-refundable. If cancelled after work begins, payment is required for work
completed. Refunds are not guaranteed.

8. Intellectual Property

All work remains property of Emily B Branding until full payment. Upon final payment, ownership of
final deliverables transfers to the client. Work may be used for portfolio and marketing.

9. Use of Work
Clients may use final deliverables for business purposes but may not resell or claim authorship.
10. Limitation of Liability

Emily B Branding is not liable for indirect or consequential damages. No guarantees of specific
outcomes are made.

11. Third-Party Services



We are not responsible for third-party tools or services used in projects.

12. Changes to Terms
These terms may be updated from time to time.

13. Legal

These terms are governed by the laws of England and Wales.



